
Italia – Azerbaijan Relations 
 

Bilateral relations between Italy and Azerbaijan are growing up rapidly: Italy has always been one of the 

main importers of oil, while the demand of high quality Italian products is increasing from the Azerbaijani 

population. The economic changes that are affecting the entire territory of Azerbaijan could be the right 

opportunity for Italian companies to increase their economic capacity in the Azerbaijani market. 

Considering this background, we believe that is highly recommended to foster exports made in Italy 

especially in some key sectors, such as production of industrial plants, equipment for agricultural use (to 

improve the breed of cattle, crops diversification, certification and implementation of high-quality 

agricultural food production), health care, paramedical and food chain. 

Thanks to the agreement just concluded with the Ital Caspian Business Consulting, our goal is to broaden 

bilateral cooperation by the attraction of the Azerbaijani market for Italian products, a name that stands for 

high quality and luxury, as well as by the new Azerbaijani trend of diversification of their economy in 

several commercial activities that go far beyond the energy sector. We believe that the strengthening of 

both markets can be done either by finding Italian business partners who want to benefit from export of 

Azerbaijani goods, or through the distribution of products that Azerbaijan needs most in all its territory. 

In order to strengthen our partnership, we believe it is essential to improve the research of any Azerbaijani 

companies who show a deep interest in working with our current and future business partners. Only 

through a good knowledge of the territory in its geographical, economic, but also cultural and social aspect, 

we could fully meet  Azerbaijani needs and get the most out of our collaboration. Our commitment will be 

to identify Italian and foreign partners that would better respond to the demands of the Azerbaijani market. 

In this regard, the recent opening of our branch office in Germany will allow us to extend the range of 

companies interested in establishing a business partnership with the corresponding Azerbaijanis. 

 

Collaborative areas 

 
While identifying several potentialities in different economic and business Azerbaijanis sectors, our goal is 

to act mainly in the agro-industrial sector (mechanization of agriculture), food chain and health industry 

(including the paramedical and medical equipment). 

Agro-industrial: knowing that this is already one of the main growing markets in the Caucasian area, we 

believe that the productivity of Azerbaijani territory is likely to be fostered and supported even more on the 

basis of its capacities and looking forward a fully economy diversification. For instance, the supporting of 

export sector, in particularly Azerbaijani raw materials and agricultural products, could be achieved through 

the use of fertilizers and seed that will increase the quality and variety of products reducing, at the same 

time, the volume of imports. 

The strengthening of the entire agricultural sector in which Azerbaijan has an absolute potential 

comparative advantage, also involves the strengthening and modernization of the entire agricultural chain. 

We think it could work through the replacement of obsolete equipment with new advanced equipment, 

provided with high-tech mechanical systems coming from the largest Italian experience in terms of 

engineering and mechanics. A good example are the modern irrigation systems, agricultural machinery 

(including electrical ones with a reducing environmental impact), and a wide range of plant and equipment 

to be used both in the cultivation and processing of crops, such as screws and/or olives, and for the 

production of animal-derived goods. 



Food chain: the widest opening to international trade and the following economic growth could bring not 

only wellbeing but also changes in consumer tastes and  lifestyle. According to us, the focus on social 

aspects could be considered an additional tool to target the best investors and the business decisions of our 

partners. The products made in Italy currently sold in Azerbaijan  have ensured the growth of the Italian 

food and wine sector. If there will be any chance, the aim would be to go over the luxury restaurants and 

big supermarket chains in order to reach a wider number of consumers. To strengthen the food chain it 

occurs knowing the Azerbaijan interests for specific categories of Italian products, as well as their 

willingness to converge on a culinary Western-style culture, in which the Mediterranean diet is 

undoubtedly the host. 

Health industry: the interest in a primary health care system has prompted Azerbaijan to pay more 

attention to the development of hospital facilities equipped with all the necessary tools to ensure adequate 

care to the population of Azerbaijan within the national territory . To complete the building and 

restructuring process of the health sector, implemented by the Azerbaijani government, we believe it is 

important to identify what are the major shortcomings the country has in the field of cutting-edge medical 

equipment and diagnostic machines. A detailed study of the Azerbaijani health needs will enable us to look 

for specific trading partners who can respond professionally to the requests from Azerbaijan. 

Finally, considering the Azeri life-style changes, more likely to welfare and body care, if there will be any 

chance our company would be interested in the distribution of so-called OTC drugs (over-the-counter), 

which may reduce side effects (homeopathic and/or herbal products), and also in supplying athletic energy 

needs (vitamins, food supplements, all products for sports). 

 


